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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL

SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -1V
CHAPTER - 9 ( HUMAN RESOURCE MANAGEMENT)
Q)
Y
Il Very Short Answer Questions: (2 Mark Questions) ..\“*\-ﬁ-"
o\
1. Give the meaning of Human Resource. (l\?“\
N
] The organisation recruits, selects and utilises high quality )—@ resource the
sustainability remains a question.
[l In order to accomplish personal and organisational objectl@be unique asset called
human resource.
[l In an organisation the human resource are the emr@%ej who are inevitable for the
survival and success of the enterprise. \?\
2. What is Human Resource Management ? @
Human Resource Management is a f S%n of management concerned with hiring,
motivating and maintaining people i organisation.
It focuses on people in an orga%\ n.
N
3. State two features of HRIQ\
. Goal oriented : % ccompllshment of organisational goals is made possible
through best ut|I of human resource in an organisation.
ii. Itis a cor@us process : As long as there is human resource in the running of an
organis &Qg, he activities relating to managing human resource exists.
4.

@ two characteristics of Human Resource.

Human resource alone can think, act, analyse and interpret

@uman resource is the only factor of production that lives

What are the managerial functions of HRM.
Managerial Functions

i. Planning

ii. Organising

iii. Directing
iv. Controlling
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Short Answer Questions: (3 Mark Questions)
Define the term Human Resource Management.

According to Dale Yoder Human Resource Management as “the effective process of
planning and directing the application, development and utilisation of human

resources in employment”.
What are the characteristics of Human resources ? \"\%\

N
i. Human resource is the only factor of production that lives 03":\

3
ii. Human resource created all other resources \"QS\
iii. It is only the labour of employees that is hired and not the em se himself
iv. Human resource exhibits innovation and creativity ~
v. Human resource alone can think, act, analyse and inter,
What is the significance of Human resource? \C%J

~

i. It is only through human resource all otherr es are effectively used
ii. The sustainable growth of an organis epends on the important resource

human resource

iii. Industrial relations depend on hu (%source

iv. Human relations is possible o ugh human resource

v. Human resource manages Ik&n r factors of production

vi. The skill sets of the @w resources can be improved through training and
development program és\\

vii. Human resourc e utilised at all levels of management

viii. Human reso re well protected by legislative frameworks.

N

Y
State the fu@?\s of Human Resource Management.
Manageri nctions

i. Pl — Planning is deciding in advance what to do, how to do and who is to do

i ges the gap between where we are and where we want to go.

2Q&nvolves determination objectives, policies, procedures, rules, strategies,
rogrammes and budgets.

ii. Organising — It includes division of work among employees by assigning each

employee their duties

iii. Directing — It involves issue of orders and instructions along with supervision,

guidance and motivation to get the best out of employees.

iv. Controlling — It is comparing the actuals with the standards and to check whether

activities are going on as per plan and rectify deviations.
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Long Answer Questions: ( 5 Mark Questions)

Explain the characteristics of Human Resource (any 5).
i. Human resource is the only factor of production that lives

ii. Human resource created all other resources

iii. It is only the labour of employees that is hired and not the employee himself

iv. Human resource exhibits innovation and creativity

v. Human resource alone can think, act, analyse and interpret

vi. Human resources are emotional beings \

vii. Human resources can be motivated either financially or non financially “:\%
Sl

viii. The behaviour of human resources are unpredictable C\%\"
ix. Over years human resources gains value and appreciates 5{?‘

A Y
X. Human resources are movable \\\\3\

xi. Human resource can work as a team '&2\

Describe the significance of Human Resource Managemen@v 5).

i. To identify manpower needs : Q)
Determination of manpower needs in an organisati %savery important as it is a form

of investment. The number of men require% o be identified accurately to
optimise the cost.

ii. To incorporate change : @

Change is constant in any organisati %this change has to be introduced in such
a way that the human resource rrk%&ment acts as an agent to make the change
effective. \%

AYEN
iii. To ensure the correct recu\&\gh\ent of manpower:

At any time the organisa@?ﬁould not suffer from shortage or surplus manpower
which is made possible "er\bugh human resource management.

iv. To select right rright job:

Human resource | agement ensures the right talent available for the right job, so
that no em;@e\is either under qualified or over qualified.

v. To update the skill and knowledge:

Man human resource plays a significant role in the process of employee skill
wledge enhancement to enable the employees to remain up to date through
ng and development programmes.

. To appraise the performance of employees:

Periodical appraisal of performance of employees through human resource
management activities boosts up good performers and motivates slow performers. It
helps the workforce to identify their level of performance.

vii. To improve competitive advantage:

Organisations with capable and competent employees can truly gain competitive
advantage in the globalised market. Higher the level of good performers greater the
possibility of fast paced growth of the enterprise.

vii. To provide incentives and bonus to best performers:
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It is the role of human resource management to recognise the best performers and
to provide them with bonus and incentives as a form of appreciation for their work.
This motivation can be either financial or non financial.

viii. To determine employee commitment:

Human resource management determines the level of commitment of employees to
their work either through interview or questionnaire. The higher the level of
commitment the higher the possibility of the organisation to be successful. This can
be carried out through appropriate policies.

ix. To emphasise socialisation: R %/
Human beings are social animals and they should be ensured thatih\e)/ are

comfortable in the work place by maintaining cordial relationship.with peers,
subordinates and managers so as to contribute maximum to the organisation.

x. To promote favourable employee attitude: ,.\:\\\~
Organisations are expected to provide a good work environment to secure
favourable employee attitude towards the management. T; n be accomplished

through conflict resolution, counselling, grievance reprisQ\

xi. To provide scope for collective bargaining: Q%_,
Human resource management encourages worqu@& o form a union to represent

their grievances and find early sqution@‘their problems by collective

representation.
S

Elaborate on the Managerial functio@man Resource Management.

Managerial Functions ®

i. Planning — \%\1
Planning is deciding in adv > what to do, how to do and who is to do it. It bridges
the gap between where e and where we want to go. It helps in the systematic

operation of busines: .%‘Tnvolves determination objectives, policies, procedures,
rules, strategies, @' mmes and budgets. It ensures maintenance of correct
number of empk s to carry out activities and also to formulate timely employee

policies. %‘

ii. Organ'siq,g

division of work among employees by assigning each employee their
elegation of authority as required and creation of accountability to make

$, yees responsible.
% . Directing —

It involves issue of orders and instructions along with supervision, guidance and
motivation to get the best out of employees. This reduces waste of time energy and
money and early attainment of organisational objectives.

iv. Controlling —

It is comparing the actuals with the standards and to check whether activities are
going on as per plan and rectify deviations. The control process includes fixing of
standards, measuring actual performance, comparing actual with standard laid
down, measuring deviations and taking corrective actions. This is made possible
through observation, supervision, reports, records and audit.

4
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Discuss the Operative functions HRM.

Operating Functions

i. Procurement -

Acquisition deals with job analysis, human resource planning, recruitment, selection,
placement, transfer and promotion

ii. Development —

Development includes performance appraisal, training, executive development,
career planning and development, organisational development

iii. Compensation — %,

It deals with job evaluation, wage and salary administration, incentives, bonus, fringe
benefits and social security schemes k*%&\”*'v

iv. Retention — ‘.S{\\?‘

This is made possible through health and safety, welfare, al: security, job
satisfaction and quality of work life r&?l\‘

v. Integration — \,

It is concerned with the those activities that aim t@wg about reconciliation
between personal interest and organisational interes
O

vi. Maintenance —
This encourages employees to work with job satisfaction, reducing labour turnover,
accounting for human resource and carryi audit and research.
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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL

SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -1V
CHAPTER - 10 ( RECRUITMENT METHODS)
Very Short Answer Questions: (2 Mark Questions) k\“\g\}
XN
Give the meaning of Recruitment. \\‘®

O
Recruitment is the process of finding suitable candidates for. tﬁe?%\\‘r‘ious posts in an
organisation. It is a process of attracting potential peop @épply for a job in an
organisation. Q){\

O

What is promotion ? %

~
Based on seniority and merits of the emplo@gy are given opportunity to move
up in the organisational hierarchy &S)

Write any two internal source of reg@nent.

Transfer, Upgrading, Promotio otion, Recommendation by existing Employees,
Job rotation, Retired empI&; ; Dependants, Previous applicants, Acquisitions and
Mergers QAN

O
What is meant by \Ep\s recruitment?
WV

The organisat@sit the educational institutions to identify and recruit suitable
candidates.

Wha@gnt by Poaching?

loyees of other competitive companies by paying them more both financial and

& isations instead of training and developing their own employees hire
e

@ non financial benefits. It is also called raiding.

1.

Short Answer Questions: (3 Mark Questions)
Define the term Recruitment.
According to Edwin B. Flippo,

“It is a process of searching for prospective employees and stimulating and
encouraging them to apply for jobs in an organisation.”
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What is meant by unsolicited applicants?

These are the applications of job seekers who voluntarily apply for the vacancies not
yet notified by the organisations.

What is meant by job portals?

Using internet job portals organisations can screen for the prospective candidates

and fill up their vacancies. ,\Q\\’

State the steps in Recruitment process outsourcing. k\&‘@;}
(\\‘:\\
Recruitment Process OQutsourcin Q\)\
g o A
N

Requirement V’%.‘
01 Understanding

02 Advertise & Source

05 Profile submission

Interview Process &
Feedback

07 Selection & Follow-up

e
N

\\, .
Long Answer Ques@ (5 Mark Questions)

The followi the internal sources of Recruitment

Explain thek&%sources of Recruitment (any 5).
i. Tran

Th st way by which an employee requirement can be filled is through
t %‘er of employee from one department with surplus staff to that of another with

cit staff.

@%I. Upgrading —

Performance appraisal helps in the process of moving employees from a lower
position to a higher position

iii. Promotion —

Based on seniority and merits of the employees they are given opportunity to move
up in the organisational hierarchy

iv. Demotion —

Movement of employee from a higher position to a lower position because of poor
performance continuously to make him realise the significance of performance
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v. Recommendation by existing Employees —

A family member, relative or friend of an existing employee can be recruited and
placed

vi. Job rotation —

One single employee managing to learn how to perform in more than one job on
rotation. This familiarises the employees with all kind of jobs performed and
becomes a source.

vii. Retention —
The retiring employees can be used to meet the requirement after superanr@gn
QO

as per management discretion .

viii. Retired employees — '~§\

The employees who have already retired can be called to fill the cy as they
have the required qualification and experience \Q&‘

ix. Dependants —

The legal heir or the dependent employee may be given @&bance to replace the
deceased.

X. Previous applicants — QJ<\

The applicants who have already applied for a Q& advertised in the past whose
name appears in the data base but not selecte at point of time can be utilised

xi. Acquisitions and Mergers — This ;s%@'er way by which the organisation

acquires another business unit or mergi ith another establishment.

Explain the External sources of Re@i&\ent (any 5).
A. Direct N

i. Advertisements - %\X,
)
The employer can adve

dailies, journals, magazines etc. about the vacancies in
the organisation sp ing the nature of work, nature of vacancy, qualification and
experience requi alary offered, mode of applying and the time limit within
which the can a has to apply.

ii. Unsolicit plicants -

These %\e applications of job seekers who voluntarily apply for the vacancies not
yet r@d by the organisations.

i ins—
(ka in applicants with suitable qualification and requirement can be another
&source of requirement.

‘?\ B. Indirect
i. Employee referral —
The existing employees of the organisation may recommend some of their relatives
or known people who will be suitable for the existing vacancies. Based on the
credibility of the employee the referrals will be considered.
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ii. Government/Public Employment Exchanges —

These are exchanges established by Government which facilitates recruitment
throughout the country. It makes available the information required through the
data base for the employer as well as the job seeker by bridging the gap between
them.

iii. Job Portals -
Using internet job portals organisations can screen for the prospective candidates

and fi Il up their vacancies. A®,

LAY
What is the Recent trends in Recruitment? ,._\‘w\l“"
N
. e RS A
The recent methods of recruiting by organisations include the foIIo@ethods :
e
1. Outsourcing - '&2‘

There are outsourcing firms that help in the process of F@ing through screening
of applications and finding the right person for the JQ) t which job they are paid
N\

service charges. %\

Recruitment Process Outsourcing

Requirement
01 Understanding

02 Advertise & Source

D : EEZTHED

Interview Process &
06 Feedback

Q< 07 Selection & Follow-up
S
& . Poaching -

Organisations instead of training and developing their own employees hire
employees of other competitive companies by paying them more both financial and
non financial benefits. It is also called raiding.
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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL
SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -1V
CHAPTER - 11 ( EMPLOYEE SELECTION PROCESS )
Il Very Short Answer Questions: (2 Mark Questions) k\“\g\}
D
1. What is selection? \®\

Selection is the process of choosing the most suitable person fp@‘vécant position
in the organization. Q\:-)
2. What is an interview? ‘Q
The term ‘interview’ has been derived from French &&%&nter voir that means to
~

glimpse or to see each other. %
In other words interview represents a f@ face interaction between the

interviewer and interviewee. @

3. What is intelligence test? Q.<§,
Intelligence tests are one of the logical tests, that is designed to measure a
variety of mental ability, indivi capacity of a candidate. The main aim of these
tests is to obtain an idea of rson’s intellectual potential.

D
4, What do you understan&b‘out bio data?

Bio-Data means i Q})ﬁation about the applicants. It includes applicants name, age,
sex, address fof.1 munication, previous experience, and applicants qualification
Y

etc., %
5. What d ean by placement?

The s of placing the right man on the right job is called ‘Placement’.
1. Sb(/ nswer Questions: (3 Mark Questions)

1.* hat is stress interview?
\?\ This type of interview is conducted to test the temperament and emotional
balance of the candidate interviewed.

Interviewer deliberately creates stressful situation by directing the candidate to
do irrational and irritating activities.

They assess the suitability of the candidate by observing the reaction and
response of the candidate to the stressful situations.
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Ll Mostly this type of interview is conducted for recruiting sales representatives
staff for defence and law enforcement agencies.

What is structured interview?

Under this method, a series of question to be asked by the interviewer are pre-
prepared by the interviewer and only these questions are asked in the interview.
Ultimately interviewees are ranked on the basis of score earned by the candidate in
the interview.

Name the types of selection test? $}\,

Several tests are conducted in the selection process to ensure whether the@’ ate

possesses the necessary qualification to fit into various positions in the Q{%ﬁﬁation.

Selection Test T

' N

Ability Test &\ Personality Test

: ®
1. Aptitude Test \é& 1. Interest

2. Achievement Test 2. Personality

3. Intelligence Test N 3. Projective
4. Judgement Test §{*~ 4. Attitude

AY
AN
What do you mea@evement test?
This test meas candidate’s capacity to achieve in a particular field. In other
words this t@éasures a candidate’s level of skill in certain areas, accomplishment

and kn e in a particular subject. The regular examination conducted in

| institution represents achievement test. It is also called proficiency test.
is conducted before, during or after a learning experience. In short it is a
conducted to find out candidate’s mastery over the subject.

&\Nhat is aptitude test?

Aptitude test is a test to measure suitability of the candidates for the post/role. It
actually measures whether the candidate possess a set of skills required to perform a
given job. It helps in predicting the ability and future performance of the candidate.

How is panel interview conducted?

Where a group of people interview the candidate, it is called panel interview.

Usually panel comprises chair person, subject expert, psychological experts,
representatives of minorities/underprivileged groups, nominees of higher bodies
and so on.
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All panel members ask different types of questions on general areas of
specialization of the candidate.

Each an every member awards marks for the candidate separately.

At the end, the marks awarded by all the members are aggregated and the
candidates are ranked accordingly.

This method eliminates bias in selection process.

LLl 1t ensures more reliability in the selection of the candidate

Long Answer Questions: ( 5 Mark Questions)

Briefly explain the various types of tests. A®'

A) Ability Test ﬁ‘m\

A test designed to measure an individual’s cognitive function in a specifi Yéa such as
variety of skills, mental aptitude, problem solving, knowledge @Fﬂcular field,
reasoning ability, intelligence etc. This test is used to find the su&%ﬁ%ty of a candidate
for a given job role. Q\,

1. Aptitude test Q

Aptitude test is a test to measure suitability of t@ dldates for the post/role.

Aptitude test can be measured by the following w .

i) Numerical Reasoning Test atial Reasoning Test

ii) Verbal Reasoning Test ®|) Situational Judgment Test
iii) Inductive Reasoning Test ® viii) Mental Arithmetic Test
iv) Mechanical Reasoning Test \2\ ix) Vocabulary Test

v) Diagrammatic Reasoning T&f{\ Xx) Number Sequence Test

N
Achievement Test \\3?\

This test measur (é\eandidate's capacity to achieve in a particular field. In other
&ures a candidate’s level of skill in certain areas, accomplishment

words this tes%
and knowle@ n a particular subject.

Intelh@@ ests

Int ce tests are one of the psychological tests, that is designed to measure a
iety of mental ability, individual capacity of a candidate. The main aim of these
sts is to obtain an idea of the person’s intellectual potential.

4.* Judgment Test
N

This test is conducted to test the presence of mind and reasoning capacity of the
candidates

Personality test

Personality test refers to the test conducted to find out the non-intellectual traits of
a candidate namely temperament, emotional response, capability and stability.
There is no right or wrong answer in the test. It comprises of following tests.

Please Send Your Answer Keys to our Email Id: padasalai.net@gmail.com


https://www.Padasalai.Net/

www.Padasalai.Net www.CBSEtips.in

Interest Test

Interest test measures a candidate’s extent of interest in a particular area chosen by
him/her so that organization can assign the job suited to his/her in term.

Personality Inventory Test

Under this method standardised questionnaire is administered to the candidate to
find out traits like interpersonal rapport, dominance, intravertness, extravertness,
self confidence, lower sign quality etc. This test assesses the reliability and innate
characters of the candidate concerned.

Projective Test / Thematic Appreciation Test %

This test measures the candidate’s values, attitude apprehensive person.a?i:@g\etc out
of the interpretation or narration given by the candidate to the plct\%?\g,\‘flgures etc.

shown to him in the test situation.
. ,&zy
Attitude Test ~

This test measures candidate’s tendencies towards the pg , situation, action and
related things. For example, morale study, values s%g\z)(\social responsibility study
expresses attitude test and the like are conduct%\t easure the attitude of the
candidate. Q\Q\

Explain the important methods of mterwe@

01) Screening / Telephone Interview é§'

Where the candidates live far a@?om organization and find it difficult to
attend preliminary intervie% arious reasons, telephone interview is
conducted by some organiza \n to eliminate unfit and unsuitable candidate at
the preliminary stag

02) In depth Interview\?\\

LLl This interview is.conducted to test the level of knowledge of the interviewee in a
particular &%‘\;\?ﬁtensively and extensively. Thus interview helps the interviewers
to learn t the candidate’s expertise and practical exposure with respect to
ea of specialization.

nterview

3)
is type of interview is conducted to test the temperament and emotional
balance of the candidate interviewed.

\?% Interviewer deliberately creates stressful situation by directing the candidate to
do irrational and irritating activities.

They assess the suitability of the candidate by observing the reaction and
response of the candidate to the stressful situations.

LLl Mostly this type of interview is conducted for recruiting sales representatives
staff for defence and law enforcement agencies.

4) panel interview
Where a group of people interview the candidate, it is called panel interview.

4
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Usually panel comprises chair person, subject expert, psychological experts,
representatives of minorities/underprivileged groups, nominees of higher bodies
and so on.

All panel members ask different types of questions on general areas of
specialization of the candidate.

Each an every member awards marks for the candidate separately.

At the end, the marks awarded by all the members are aggregated and the
candidates are ranked accordingly.

This method eliminates bias in selection process. A\%%’

|
NS

It ensures more reliability in the selection of the candidate N
X
. . AN
5) Online Interview \\‘@\

LLl Due to tremendous growth in information and communicati “Ehnology, these
days interviews are conducted by means of internet viﬁg e, Wechat, Google
duo, Viber, Whatsapp or Video chat applications. ables the interviewers
to conduct interview with the candidates living i way places. They saves a
lot of time, money and energy both for @sloyer's organisation and the

candidate. %
S
Explain the principles of placement. é§'

Following principles are followed <%me of placement of an employee:
1. Job First, Man Next \§T\\
Man should be placed on @9 according to the requirements of the job. There is
)
tirem

no compromise on the ents or qualifications of the man with respect to job.

N
“Job first Man next” d be principles of Placement.

2. Job Offer \
QR
The job shou \Qs\offered to the man based on his qualification.
3. Terms.and conditions
The yee should be made conversant with the conditions and culture prevailing
i rganization and all those things relating to the job.
§&ware about the Penalties
% The employee should also be made aware of the penalties if he / she commits a
wrong or lapse.
5. Loyalty and Co-operation
When placing new recruit on the job, an effort should be made to develop a sense of
loyalty and co-operation in him, so that he/she may realise his/her responsibilities
better towards the job and the organization.
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s.No Basis of Recruitment Selection
Comparison
Recruitment is an activity of | Selection refers to the process
. searching candidates and | of selecting the suitable
1 Meaning . . .
encouraging them to apply | candidates and offering them
for it. job.
Approach under | Approach under selection’vis
2 Approach PP ] . . PP KQ\
recruitment is positive one. | negative one.
Inviting large number of | Picking up the &‘@X swtable
3 Objective candidates to apply for the | candidates an@\matmg the
vacant post rest "’3}
&
Sequence First Second
5 Method It is an economical method | Itis a@ebensive method
It involves the t?r ates contractual relation
6 Contractual | communication %\e ween employer and
relation vacancies. No contra@ employee
relation is establish
Recruitment pro gérs’very Selection  process is very
7 Process . c@) .
simple % complex and complicated
Requires J@}ime since it | It is more consuming as each
merel volves just | and every candidate has to be
8 Time ide @mg vacancies and | tested on various aspects
\hsmg them. Hence | before selecting the candidates.
X \Q}gs time is required Hence more time is required
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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL

SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -1V
CHAPTER - 12 ( EMPLOYEE TRAINING METHODS )
Very Short Answer Questions: (2 Mark Questions) k\“\g\}
D
What is meant by training? AN

, 3
Training refers to the teaching and learning activities carried \Q‘\*For the primary
purpose of helping members of an organization to acquire \t-@apply the required
knowledge, skill and attitudes to perform their jobs effec and efficiently.
What is Mentoring training method? C%J

Mentoring is the process of sharing knowledge r@xperience of an employee. The

focus in this training is on the development o tude of trainees. It is mostly used

for managerial employees. Mentoring is a done by senior person, it is also one-
to-one interaction ,like coaching. Besid mentor is responsible for the providing

necessary support to trainees, and\%\‘@;@ack on the performance of trainee.

What is Role play? N\

Under this method trainee@&\%\\explained the situation and assigned roles. They

have to act out the roles\@ed to them without any rehearsal. There are no pre-

prepared dialogues. @’they have to assume role and play the role without any

preparation. ®

State e-learni %t\wod?

E learning i use of technological process to access of a traditional classroom or
%ﬂing is also often referred to us online learning or web based training.

office. &
1. S{{!j@wswer Questions: (3 Mark Questions)

1.

@\&

hat is vestibule training?

Vestibule training is training of employees in an environment similar to actual work
environment artificially created for training purpose. This type of training is given to
avoid any damage or loss to machinery in the actual place by trainees and avoid
disturbing the normal workflow in the actual workplace. It is given to Drivers, Pilots,
Space Scientists etc.,

What do you mean by on the job Training?

On the job training refers to the training which is given to the employee at the work
place by his immediate supervisor. In an other words the employee learns the job in
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the actual work environment. It is based on the principle of “Learning by Doing and
Learning While Earning”. On the job training is suitable for imparting skills that can
be learnt in a relatively short period of time.

3. Write down various steps in a training programme.

4. Write short note on trainer and trainee. {C%J
Trainee
e Aperson who is learning and practisi {tg\kllls of particular job is called
trainee.
Trainees should be selected on tﬁ-<a§ba5|s of self-interest and recommendation
by the supervisor or by the resource department itself.
Trainers

® Traineris a person \M@&ches skills to employee and prepare them for a
job activity. ;\\

. *z\
V. Long Answer Q@(&«dns: ( 5 Mark Questions)
Y

1. Discuss v@\\/pes of training.

&Under this method the superior should point out mistakes/lapses committed by the
new worker and also advise the remedial measures, to trainees. The trainees can
clear their doubts then and there.

ii) Mentoring method

Mentoring is the process of sharing knowledge and experience of an employee. It is
mostly used for managerial employees for the providing necessary support to
trainees, and feedback on the performance of trainee.

iii) Job Rotation Method
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Under this method a trainee is periodically shifted from one work to another work and
from one department / division to another department / division for a particular
period of time.

iv) Job Instruction Techniques (JIT) Method:

In this method, a trainer at the supervisory level gives some instructions to an
employees to how to perform his job and its purpose.

v) Apprenticeship Training Method:
Generally the apprenticeship training is given to the technical cader like .that
Mechanics, Electricians, Craftsmen, Welders, Fitter etc., This duration of this \\N‘ﬁg

AN
rogramme ranges from one to five years. The trainee gets the stipen the
prog g y g pend. during

training period. QN
. . . ) W
vi) Committee Assignment: \‘:\\\},

When employees are assigned to committee to address a particuia??sue, they are
able to work closely with other members and committee le ey gain more

AN
knowledge by observing and participating in decision ma& rocess.

vii) Understudy/Internship Training Method: ~\
~

manager or director. The subordinates learn h experience and observation by

A superior gives training to a subordinates or ug dy like an assistant to a
participating in handling day to day probl ~Basic purpose of internship training is to
prepare subordinate for assuming the{& sponsibilities and duties.

(11) Off the Job Training ®

\\
The following are the off the j@ning methods.

i) Lecture Method a\\\Q\
AY

Under this method %s are educated about concepts, theories, principles and
o
«\
ii) Group Dis@n Method
Group of Eqpe participate and discuss particular subject or one topic. They were
%rticular issue for deliberation. Each groups has to prepare solution after

application of kn e in any particular area.

provid
de ussion with their group members. The group leader has to present the
ion to the audience,which will be discussed or deliberated by other groups.
\\Moderator will give final solution after listening to divergent view points.
‘?‘ iii) Case Study Method

Trainees are described a situations which stimulate their interest to find solution. They
have to use their theoretical knowledge and practical knowledge to find solution to
the problem presented. There is no single solution to the problem. It may vary
depending upon view points of trainees. In short, the purpose of case study method is,
to make trainee apply their knowledge.

iv) Role Play Method
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Under this method trainees are explained the situation and assigned roles. They have
to act out the roles assigned to them without any rehearsal. There are no pre-
prepared dialogues. Thus they have to assume role and play the role without any
preparation.

v) Seminar/Conference Method

This method enables the trainees to listen to the lectures / talk delivered on specific
topics and provides opportunities to participate, to interact with the speaker and get
their doubts clarified or select participants may be allowed to present papers wi We
audio visual aids as delegates. They share their rich experience at the semina‘r@ gh
their papers. Thus participants can widen and deepen their knowledge bx ir active

participation at the conference. e.g. Doctors conference, Salesman C¢ nce etc.,
%
This is one of the oldest method, but still a favorite training method@
D
vi) Field Trip Method '\§?‘
A field trip or field work or training in the field is a journg ertake by a group of

employees/trainees to a place away from their act \erk site. In other words,
trainees are taken to actual workplace/ site/facility,to gain exposure and knowledge.

~
They are explained the process of work by supe manager of the facility visisted

by the partipants. They are free to clarity thei bts from the organization experts.
This method helps the trainees to streng eir theoretical knowledge obtained in
a class room evironment by practical %\{1;%5 re.

vii) Vestibule Training Method
&)

This type of training is given t id any damage or loss to machinery in the actual
place by trainees and avo%@‘rbing the normal workflow in the actual workplace. It
is given to Drivers, PiIot\@a\c‘e Scientists etc.,

viii) E-learning Meth@

E learning is the“use-of technological process to access of a traditional classroom or
office. E learnj \%\glso often referred to us online learning or web based training.

ix) Demo ion Training Method

This@%d is a visual display of how something works or how to do something.
IS, stration involves showing by reason or proof explaining or making clear by use

of'examples or experiments. As an example, trainer shows the trainees how to
@ erform or how to do the task of the job.

x) Programmed Instruction Method

Under this method, the subject matter to be learnt is presented in a series of units.
These units are arranged from simple to complex level. It consists of three parts:

Please Send Your Answer Keys to our Email Id: padasalai.net@gmail.com


https://www.Padasalai.Net/

2.

www.Padasalai.Net

www.CBSEtips.in

What are the difference between on the job training and off the job training?

The major differences between these two training method is listed below.

Basis for
comparison

On the Job Training

Off the Job Training

Meaning

The employee learns the job in
the actual work environment.

Off the Job training involves the training
of employees out side the actual work
location

It is cheapest to carry out

It requires lik arate
. . T & .
training rooms, speuahstﬁ,‘w%@,lrces like

projectors. (;S":\

expenses

Location

At the work place

Away from the wq@e

Suitable for

Generally imparted in case of

Manufacturing for production

related Jobs

Mostly impart%{'hanagerial andnon
production ted jobs.

")

Approach

Practical approach

Theo@l approach

Principle

Learning by performing

I@Q{\ng by acquiring knowledge

Carried out

It is carried out

experienced employee

by

the§

N

%\gi\ning which is provided by the
experts.

Deals with

Training is very reIevanlC.\)ﬁnd

practical dealing with to —

day requirement of JQ&

It can more easily deal with groups of
workers at the same time.

Work
disturbance

The scope for dis@\&bns is more,
as there e noise and
.
disturban s\zbécause of working

machi@ols and gadgets.

There is no distraction because trainees
are away from the actual working

environment.

Methods

Co 6\1\&, job rotation,

nticeship, mentoring, under
%tudy, job instruction, committee
assignment are some of the
avenues of on-the job training

methods

Role —plays , seminar, lectures, case
studies, vestibule field trip programmed
instruction demonstration e-learning are
some of the off — the job training
methods.

Explain the benefits of training.

Benefits to the Organization

i) It improves the skill of employees and enhances productivity and profitability of

the entity.

ii) It reduces wastages of materials and idle time

iii) It exposes employees to latest trends.
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iv) It minimizes the time for supervision.

v) It reduces the frequency of accidents at workplace and consequent compensation
payment.

vi) It reduces labour turnover of employee

vii) It improves union and management relation.

Benefits to the Employees

i) It adds to the knowledge skill and competency of employee

ii) It enables him to gain promotion or achieve career advancement in quick tin:&\\/

Fa
i) It improves the employees productivity \“‘M\)
AN
iv) It enhances the morale of the employee. 0‘;\)\:\”\

v) Employees get higher earnings through incentives and rewards. . \?3\\

v) It builds up the confidence of employee by changing his attitg@ﬁtively
towards to work \:'3

vi) It enables him to observe safety practices voluntarily d@his engagement in

dangerous operation \<\
&

Benefits of Customer

~
i) Customers get better quality of product/ servﬁé§
ed

ii) Customers get innovative products or va@ or feature rich products.

&
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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL
SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -V
CHAPTER - 13 ( CONCEPT OF MARKET AND MARKETER )
Il Very Short Answer Questions: (2 Mark Questions) k\“\{g
1. What is Market? &\‘}3\

k\‘\\

N
The word market is derived from the Latin word ‘Marcatus’ @a\a‘means trade,
commerce, merchandise, a place where business is transacteb

In simple words, the meeting place of buyers and seller g\ area is called Market.
2. Define Marketer. %

“A person whose duties include the identific@ of the goods and services desired
by a set of consumers, as well as the ing of those goods and services on
behalf of a company”. Q’;)

- Business Dictionary

N
3. What is mean by Regulated @ ?

Regulated Market: The
regulated by statut

1~e types of markets which are organised, controlled and

Example: Stoc ges of Mumbai, Chennai, Kolkata etc.

4, What is @Spot Market?

In su rkets goods are exchanged and the physical delivery of goods takes place
ately.

&at is meant by Commodity Market?

X?\ A commodity market is a place where produced goods or consumption goods are
bought and sold. Commodity markets are sub-divided into:

i. Produce Exchange Market ii. Manufactured Goods Market
iii. Bullion Market
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Short Answer Questions: (3 Mark Questions)

What can be marketed in the Market?

Marketing is a comprehensive concept which starts from the point of creation,

promotion and ultimately delivering the goods and services to consumers and
businesses. The dynamic items that can be marketed are listed below:

1.
1)
2)
3)
4)

2.

3.

Q

Goods 5) Persons 9) Information
Services 6) Places 10) Ideas &,

F N
Experience 7) Properties \“‘};)
Events 8) Organisation <‘t§)\\‘§\\

-~ \\\
W
i ? A
Mention any three Role of Marketer >
r%

)
i. Instigator Q\/
As an instigator, marketer keenly watches the deve oments taking place in the

market and identifies marketing opportunities e@ce:s ing in the ever changing
market.

AN
ii. Innovator @\

Marketer seeks to distinguish his prodq vices by adding additional features or

functionalities to the existing prod difying the pricing structure, introducing

new delivery pattern, creatin business models, introducing change in
production process and so on. \\
iii. Implementer N

implementer when he/she actually converts marketing
able product with the help of several functional teams put

Marketer plays a role
opportunities into al
in place in the ation.

Marketer is@n‘ovator? Do you agree?

Yes. | \ﬁecause
S

Qer seeks to distinguish his products/services by adding additional features or

tionalities to the existing product, modifying the pricing structure, introducing

ew delivery pattern, creating new business models, introducing change in
production process and so on.

Explain the types of market on the basis of time.

i. Very Short Period Market:

Markets which deal in perishable goods like, fruits, milk, vegetables etc., are called
as very short period market. There is no change in the supply of goods. Price is
determined on the basis of demand.

ii. Short Period Market:
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In certain goods, supply is adjusted to meet the demand. The demand is greater than

supply. Such markets are known as Short Period Market.

iii. Long Period Market:

This type of market deals in durable goods, where the goods and services are dealt

for longer period usages.

5. List down the functions of Marketer?

1)
2)
3)
4)
5)
6)
7)
8)
9)

10) Physical Distribution

11) Transportation Q%(g)

Gathering and Analysing market information A®/
Market planning N
Product Designing and development “q\?\
Standardisation and Grading \‘\\\3‘
Packaging and Labelling €
Branding Q\/
Customer Support Services Q“{\Q
Pricing of Products A%

Promotion and Selling

12) Storage and Warehousing \é&

V. Long Answer Questions: ( 5@\ uestions)
N
1. How the market can be oﬁgled?

AY
. On the Basis of Ge‘u%ﬁphical Area

a. Family Market:'When exchange of goods or services are confined within a family

A
or close me of the family,

et: Participation of both the buyers and sellers belonging to a local area
ay be a town or village, is called as local market.
ional Market: Certain type of commodities has demand throughout the

@mtry. Hence it is called as a national market.
d. International Market or World Market: World or international market is one

Q

where the buyers and sellers of goods are from different countries i.e., involvement

of buyers and sellers beyond the boundaries of a nation.
Il. On the Basis of Commodities/Goods

a. Commodity Market:

A commodity market is a place where produced goods or consumption goods are
bought and sold. Commodity markets are sub-divided into:
i. Produce Exchange Market:
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ii. Manufactured Goods Market:
iii. Bullion Market:
b. Capital Markets:

New or going concerns need finance at every stage. Their financial needs are met by

capital markets. They are of three types:

i. Money Market:

ii. Foreign Exchange Market:

iii. The Stock Market:

lll. On the Basis of Economics A®'
W

a. Perfect Market: A market is said to be a perfect market, Buyers and sqb&have a
perfect knowledge of market. Y

A Y
b. Imperfect Market: A market is said to be imperfect when Price 2-not uniform.

IV. On the Basis of Transaction (_§2:“
i. Spot Market: In such markets, goods are exchanged a@é physical delivery of
goods takes place immediately. \Z\

ii. Future Market: In such markets, contracts are ma&%bver the price for future

delivery. The dealing and settlement take pIace& ferent dates.
V. On the Basis of Regulation %

i. Regulated Market: These are types of@ets which are organised, controlled and
regulated by statutory measures. %

ii. Unregulated Market: A mark\% ich is not regulated by statutory measures is

called unregulated market. N \)
VI. On the Basis of Time NN
O

i. Very Short Period\Met: Markets which deal in perishable goods like, fruits,
milk, vegetables Et@e called as very short period market.

ii. Short Perio et: In certain goods, supply is adjusted to meet the demand.

iii. Long PeMarket: This type of market deals in durable goods, where the goods

and se{$¢s are dealt for longer period usages.

Vil. e Basis of Volume of Business

g@olesale Market: In wholesale market goods are supplied in bulk quantity to
&healers/retailers. The goods and services are not sold to customers directly.

ii. Retail Market: In retail market the goods are purchased from producer or

wholesales and sold to customers in small quantities by retailers.

VIil. On the Basis of Importance

i. Primary Market: The Primary producers of farm sell their output or products

through this type of markets to wholesalers or consumers. Such markets can be
found in villages and mostly the products arrive from villages.
ii. Secondary Market: In this market, the semi finished goods are marketed.
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iii. Terminal Market: It is a central site that serves as an assembly and trading place

for commodities in a metropolitan area.

How the market can be classified on the basis of Economics?

a. Perfect Market:

A market is said to be a perfect market, if it satisfies the following conditions:

i. Large number of buyers and sellers are there. %,
ii. Prices should be uniform throughout the market. f:%
iii. Buyers and sellers have a perfect knowledge of market. (€§\\‘
iv. Goods can be moved from one place to another without restrictlo N

v. The goods are identical or homogenous. . “\%&

It should be remembered that such types of markets are rar@i&md.
b. Imperfect Market: A market is said to be imperfect w@

i. Products are similar but not identical. {(-)
ii. Prices are not uniform. &‘
iii. There is lack of communication. @

iv. There are restrictions on the moveme@oods.
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AVK MEMORIAL MATRICULATION HIGHER SECONDARY SCHOOL

SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -V
CHAPTER - 14 ( MARKETING AND MARKETING MIX )
Very Short Answer Questions: (2 Mark Questions) k\“\é\}
What is Marketing? &\‘;;\
Q; \\

Marketing is one of the business functions that all activitie %&take place in
relation to markets for actualise potential exchanges for t %ose of satisfying
human needs and wants.

N
Define Marketing Mix. \<\
S

Yogramme that is offered by a
satisfaction of their wants. Such
redients, namely Product mix, Price

In simple words marketing mix means a marketi
firm to its target consumers to earn profits t
a marketing programme is a mixture of f
mix, Place (Distribution)mix and Promoﬁ%ﬁmix.

<(, - Mr. Jerome McCarthy,
What is meant by Grading? \2\

Grading means cIasmﬁcg\%\of standardized products in to certain well defined

classes. \

Q
Define Product«(g

Product is t&?\am element of marketing. Without a product, there can be no
marke W product is anything that can be offered to a market for attention,
ac§ , use or consumption that might satisfy a want or a need”,

says Philip Kotler.

II\}% Short Answer Questions: (3 Mark Questions)

1.

1)
2)
3)
4)

What are the objectives of marketing?

The following are the objectives of marketing:
Intelligent and capable application of modern marketing policies.
To develop the marketing field.
To develop guiding policies and their implementation for a good result.

To suggest solutions by studying the problems relating to marketing.

1
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5) To find sources for further information concerning the market problems.
6) To revive existing marketing function, if shortcomings are found.
7) To take appropriate actions in the course of action.

2. What is need for market and explain the concept of marketing?

The following are the needs for market to

1) Goods 5) Persons 9) Information

2) Services 6) Places 10) Ideas &

3) Experience 7) Properties \

4) Events 8) Organisation \)\\\
\\\

| N
Marketing Concepts are y
What | can sell? \

MAKE WHAT YOU CAN SELL, BUT DO NOT TRY TO SELL WHAT. CAN MAKE.

Shall I first create products? C%J

NO, FIRST CREATE A CUSTOMER, THEN CREATE PRO@.

Shall I love my products? Q

NO, LOVE YOUR CUSTOMERS AND NOT THE CTS.

Who is supreme in markets? (g')
CUSTOMER IS SUPREME OR KING. \é\ﬁ/

Who will shape my decisions?

CUSTOMER'’S PREFERENCES;\@T&' OUR DECISIONS.

3. What are the fa@ectmg Price of Product?

Factors aff rice of product / service

a. Inter ﬁéﬁactors
\mg Objectives

<&rketmg Mix Strategy
&3 Organizational considerations
% 4. Costs
5. Organization Objectives
b. External Factors:
1. The market and demand
2. Competition

3. Customers
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4. Suppliers
5. Legal factors

6. Regulatory factors
What do you mean by marketing mix? Describe any two elements.

Marketing mix refers to two things.
i. A list of important elements or ingredients that make up the marketing progra%e

ii. The list of forces having bearing on marketing operations.
i. Product C%:\

. . . . AN

Product is the main element of marketing. Without a product, t “can be no
marketing. “A product is anything that can be offered to a % for attention,
acquisition, use or consumption that might satisfy a want @ eed”, says Philip

Kotler. Q

ii. Price (%\"'(\

Price is the value of a product expressed in mon %Ccerms. It is the amount charged
for the product. According to Philip Kotler, * is the amount of money charged

for a product or service, or the sum of th es that consumers exchange for the
benefits of having or using the product rvice”.

Long Answer Questions: (5 Mar\@%ﬁons)

N
Discuss about the Evolutio Q\f&m rketing.

<\
i. Barter System: &b
The goods are exch@gamst goods, without any other medium of exchange, like

money. o\%

ii. Productio ntation:
This was ge where producers, instead of being concerned with the consumer
prefer , concentrated on the mass production of goods for the purpose of profit.

ed very little about the customers.

les Orientation:
%e stage witnessed major changes in all the spheres of economic life. The selling

became the dominant factor, without any efforts for the satisfaction of the consumer
needs.

iv. Marketing Orientation:

Customers’ importance was realised but only as a means of disposing of goods
produced. Competition became more stiff. Aggressive advertising, personal selling,
large scale sales promotion etc. are used as tools to boost sales.

v. Consumer Orientation:
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Under this stage only such products are brought forward to the markets which are
capable of satisfying the tastes, preferences and expectations of the consumers-
consumer satisfaction.

vi. Management Orientation:

The marketing function assumes a managerial role to co-ordinate all interactions of
business activities with the objective of planning, promoting and distributing want-
satisfying products and services to the present and potential customers.

Why the marketing is important to the society and individual firm? Explain. .«.@'
a) To the Society k«%?\“*-v

1) Marketing is a connecting link between the consumer and the produ\c‘eﬁ;{g\

2) Marketing helps in increasing the living standard of people. Q\:}}‘

¢

3) Marketing helps to increase the nation’s income.

4) Marketing process increases employment opportunities. QQ

5) Marketing creates modern cultivators. &)

6) Marketing removes the imbalances of supply by tr@(errmg the surplus to deficit
areas, through better transport facilities.

7) Marketing helps to maintain econom@%blllty and rapid development in
underdeveloped or developing countrie %

8) Marketing includes all activities i (&creatlon of utilities-form, place, time and
possession. Q\

9) Areduction in the cost of marke \g is a direct benefit to society.

10) Marketing adds value o ;by changing their ownership and by changing their
time and place of co %’pnon.
b) To the Individ@s

1. Marketing @ s revenue to firms.

2. Marketing.section of a firm is the source of information to the top management for
takin @J decisions on production.

3. ng and innovation are the two basic functions of all businesses. The world is

mic.

Narketing facilities the development of business and creates employment

opportunities for people

Narrate the Elements of Marketing mix.

Let us discuss elements of marketing mix in detail.

i. Product
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Product is the main element of marketing. Without a product, there can be no
marketing. “A product is anything that can be offered to a market for attention,
acquisition, use or consumption that might satisfy a want or a need”, says Philip
Kotler.

ii. Price

Price is the value of a product expressed in monetary terms. It is the amount charged
for the product. According to Philip Kotler, “Price is the amount of money charged for

a product or service, or the sum of the values that consumers exchange f e
benefits of having or using the product or service”. ..\“\g}
iii. Place (Physical Distribution) &\):\

AN
An excellent quality product, with a competitive price structure, ba%@p by efficient
promotional activities, will be a waste if it is not moved from t ce of production
to the place of consumption at an appropriate time. The f lement of product
mix, namely place or physical distribution facilitates the ment of products from
the place of manufacture to the place of consumptior& right time.

iv. Promotion \%}\
An excellent product with competitive pric Qot achieve a desired success and
acceptance in market, unless and until it (%e; al features and benefits are conveyed
effectively to the potential consumers®

R
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SANKARANKOVIL
XIl - COMMERCE

STUDY MATERIAL
UNIT -V
CHAPTER - 15 ( RECENT TRENDS IN MARKETING )
Very Short Answer Questions: (2 Mark Questions) k\“\g\}
D
. . ‘.h \'\
What is E business? K
S

If all the business transaction carried out through internet an her online tools is
called E-business

N\
What is green marketing? \Z\Q

Green marketing implies marketing environm n\a(r& friendly products. Green
marketing involves developing and promotin \cts and services which satisfy
customers’ wants and needs for quality, ormance, affordable pricing and
convenience — all without causing a detri@l impact on the environment.

What is service marketing? C.)

Service marketing is a specialize{@%of marketing. Service marketing denotes
the processing of selling servi é%éods like telecommunication, banking, insurance,
car rentals, healthcare, t @ﬁj professional services, repairs etc.,

Define E-Marketing. R \?\\\

“E-Marketing is achieving marketing objectives through use of digital technologies
like Internet, d ide web, email, wireless media, and management of digital
customerd d electronic customer management systems (E-CRM)”
What is{%@)ling?

fiago

E-t r electronic retailing refers to selling of goods and services through a

ing website (internet) or through virtual store to the ultimate consumer. E-
iling is also called online retailing

6@ What is Social marketing?

Social marketing is a new marketing tool. It is the systematic application of
marketing philosophy and techniques to achieve specific behavioural goals which
ensure social good. For example, this may include asking them to wear seat belts or
persuading them to follow speed limits.
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Short Answer Questions: (3 Mark Questions)

What are the advantages of E-Marketing?
1. Any Time market: E - Marketing provides 24 hours and 7 days “24/7” service to its
users. So consumer can shop or order the product anytime from anywhere.

2. Direct contact of end consumer by the manufacturers cuts down the substantially
intermediation cost. Thus products bought through e-marketing become cheaper.

3. Customer can buy whatever they want/ need just by browsing the various@t\%
Y

N
o\
Discuss the objectives E-Marketing \'Q?S\\
The following are the objectives of E-Marketing \\;\%&'

1. Expansion of market share QQ\'

2. Reduction of distribution and promotional expenses.

3. Achieving higher brand awareness. \%

@é\*

Explain in detail about Niche marketing(_géJ

4. Strengthening database.

Actually there is no market in n rket It is found by company, by identifying
the need of customers which \g& served or under served by the competitors. The
company which identified\@n market develops solution to satisfy the needs of
niche market. It aimed g a big fish in a small pond instead of being a small fish
in a big pond. For e , there are various cinema halls across India, but there are

few which have%mer seats to offer. Not everybody wants to watch a movie by
h

paying 5x- 6)@\
Lon@ver Questions: ( 5 Mark Questions)

in in detail how traditional marketing differ from E-marketing

e cost of a normal ticket.

@ E-Marketing Traditional Marketing

It is very economical and faster way to | It is very expensive and takes more time
promote the products. to promote product.

It is quiet easier for promoting product | It is very expensive and time consuming to
globally in the short time. promote product/  service under
traditional marketing.

E-Business enterprises can expand their | It needs more man power.
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operation with minimum manpower.

In this marketing product can be sold or | That is not possible in traditional
bought 24 x 7, round the vyear with | marketing.
minimum manpower

Explain advantages and disadvantages of E-Marketing.

Advantages of E-Marketing \\,
1. Any Time market: E - Marketing provides 24 hours and 7 days “24/7” se@g_,to its
users. So consumer can shop or order the product anytime from anywhe&\

2. Direct contact of end consumer by the manufacturers cuts dow \tﬁggljbstantlally
intermediation cost. Thus products bought through e- marketmg me cheaper.

3. Customer can buy whatever they want/ need just by brov@g e various sites.

Disadvantages of E-Marketing \Q

1. High Cost for E- marketing which requires a str &:&nlme advertising campaign a
for which company has to spend large am he cost of web site design,
software, hardware, maintenance of bua@ te, online distribution costs and
invested time, all must be factored m{Q)(I

online.

cost of providing service or product

2. It is not suitable for small sR@l\mess and also deters customers from buying

who lives on long distances. \
& QN

3. While the number o@}emers are continuously growing, companies hardly
update the informatim\, ‘Website

4. Many buyers@t}spicious about the security of the internet. As a result, many
b sites, do not like to use their credit card to make a purchase.

visitors of busi
So there i %r of their cards being misused by fraudulent practitioners.

@55 any two new methods of marketing.

E-Marketing

Electronic Marketing or E-Marketing is the process of marketing of products and
services over internet and telecommunication networks.

Advantages of E-Marketing

1. Any Time market: E - Marketing provides 24 hours and 7 days “24/7” service to its
users. So consumer can shop or order the product anytime from anywhere.

2. Direct contact of end consumer by the manufacturers cuts down the substantially
intermediation cost. Thus products bought through e-marketing become cheaper.

3
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3. Customer can buy whatever they want/ need just by browsing the various sites.

Disadvantages of E-Marketing

1. High Cost for E- marketing which requires a strong online advertising campaign a
for which company has to spend large amount. The cost of web site design,
software, hardware, maintenance of business site, online distribution costs and
invested time, all must be factored into the cost of providing service or product
online.

2. It is not suitable for small size business and also deters customers from.:%%ﬁg
who lives on long distances. h\\%

3. While the number of customers are continuously growing, cou%%?es hardly
update the information on website. \\‘.&"

4. Many buyers are suspicious about the security of the inter el‘%a result, many
visitors of business web sites, do not like to use their cred' to make a purchase.
So there is a fear of their cards being misused by frauc{@ practitioners.

2. Rural Marketing

Rural marketing is a process of developing prici <%romotlng and distributing rural
specific goods and services leading to deti xchange with rural customers to
satisfy their needs and wants.

Rural marketing has got a lot of unt c'(?l)potentlal improvement in infrastructure it
is supposed to open great oppor. ies for rural market. Rural marketing is now a
two-way marketing process. \ is inflow of products into rural markets for
production or consumptior@!there is also outflow of products to urban areas. The
urban to rural flow c of agricultural inputs, fast-moving consumer goods
(FMCG) such as soaps; ergents, cosmetics, textiles, and so on.

The rural to ur Q\ w consists of agricultural produce such as rice, wheat, sugar,

and cotton&re is also a movement of rural products within rural areas for

consumptio
W
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STUDY MATERIAL
UNIT -VI
CHAPTER - 16 ( CONSUMERISM )
Very Short Answer Questions: (2 Mark Questions) k\“\\:‘)
Who is a consumer? Q N
A consumer is one who consumes goods manufactured and sold b s or created
(air, water, natural resources) by nature and sold by others. One avalls services

such as banking, transport, insurance, etc., is also called a cc@é, r.

Define Consumerism. Q

“Consumerism is an attempt to enhance the rights an‘ggr?b\wers by buyers in relation
to sellers” &\

Give two examples of adulteration. Q®

It refers to mixing or substituting undes'v%é}’material in food.
Example : %

1. Chemicals, detergent chalk,% austic soda, etc. are added to make the milk
dense and white.

2. Papayas seed is adde §f®{ack pepper

-L. Massie

3. Chilli powder is a ted with brick powder

What is Caveat E

‘Caveat empt ;&Latm term that means "let the buyer beware." Similar to the
phrase ' song " this term means that the buyer assumes the risk that a product
fails to xpectations or have defects.

In ot ords, the principle of caveat emptor serves as a warning to the buyers that
t ave no recourse with the seller if the product does not meet their

ectations.
Q&What is Caveat Venditor?

Caveat emptor was the rule for most purchases and land sales prior to the Industrial
Revolution, although sellers assume much more responsibility for the integrity of
their goods in the present day.

Write a short notes on Consumer Protection Act, 1986.

The Consumer Protection Act 1986 seeks to protect and promote the interests of
consumers. The act provides safeguards to consumers against defective goods,
deficient services, unfair trade practices, and other forms of their exploitation. The
object of the act is to provide for the better protection of the interests of the
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consumer courts for the settlement of consumer’s disputes and all matters
connected there with.

Short Answer Questions: (3 Mark Questions)

What are the important legislations related to consumerism in India? (any 3)
The Indian Contract Act, 1872 was passed to bind the people on the promise made
in the contract.

The Sale of Goods Act, 1930: This Act protects consumers against seIIerwt
complying with expressed and implied warranties in the sale contract. O

e goods at

The Essential Commodities Act, 1955 protects the consumers aga n%wtlflual
shortages created by the sellers by hoarding the goods and thus sell@\

high prices in black market in respect of essential commaodities.

The Prevention of Food Adulteration Act, 1954 checks the%teration of food
articles and ensures purity of goods supplied and th% tects the health of
consumers.

underweight or under measurement. This been replaced as the Legal
Metrology Act, 20009. %

The Trademark Act, 1999 prevents the @&raudulent marks on the product.

What is meant by artificial scarcitgé\ﬁ'

N
There are certain situations h%q\_ he shop-keepers put up the board ‘No Stock” in

front of their shops, even t\@?g‘h there is plenty of stock in the store.
In such situations consu:Q\\s who are desperate to buy such goods have to pay hefty

Weights and Measures Act, 1976 protects the ss}g%i}ner against malpractices of

price to buy those gb%Yand thus earning more profit unconscientiously.

Even in Cinem '{‘Q\}fes, board may hang in the main entrance ‘House Full’ while
%T be freely available at a higher price in the black market

cinema tick%
Write thgﬁ@drtance of consumerism.

Imp \ of consumerism lies in
ening and uniting consumers.
iscouraging unfair trade practices.
. Protecting against exploitation.
4. Awakening the government.
5. Effective implementation of consumer protection laws.
6. Providing complete and latest information.

7. Discouraging anti-social activities
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Long Answer Questions: ( 5 Mark Questions)
How consumers are exploited?

Some of the ways in which consumers are being exploited are enumerated
nder:

1. Selling at Higher Price

The price charged by the seller for a product service may not be commensurate with

the quality but at times it is more than the fair price. %/

2. Adulteration \'\%
N

It refers to mixing or substituting undesirable material in food. (\&‘:‘\

3. Duplicate or Spurious goods \?3\

Duplicates are available in plenty in the market for every origin genuine parts

or components like automobile spare parts, blades, eﬁ'&) watches, radios,
medicines, jewellery, clothes and even for currency note®
4. Artificial Scarcity

There are certain situations where the shop-kee \}put up the board ‘No Stock” in
front of their shops, even though there is plen ock in the store.

5. Sub-standard Q

On opening a packet or sealed contairé)&fone may find the content to be of poor
guality against the seller where the ct happens to be sub-standard. Some seller
give bills which contain a stip that goods sold cannot be taken back. Thus
gullible consumers are easﬂy@%egally cheated.

6.Product Risk

Whenever the usa \Q, goods is likely to cause danger or hurts to customers,

manufactures h forewarn the consumers of various sources of dangers
involved in t@oducts and the precautionary measures to be taken by the

consumers. sence of such information or warnings consumers are more likely to
encou ks while using the risky products.
7. nty and Services

% se of consumer durable goods like televisions, washing machines, refrigerators,
rs, two wheelers and air conditioners etc. free service is guaranteed only for few
years called warranty period. But in reality free service are denied on flimsy grounds
even during the warranty period. Customer care service is likely to be rendered the
shorter warranty period only

8. Unsuitability of Products

Some items marked as “unbreakable’” break while using them. Battery having a label
‘leak proof” is more likely to leak. In all these eventualities users/consumers have to
bear the consequences while producers/manufacturers escape utilising the
loopholes in the legal system.
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9. False Advertisements

The main purpose of advertisement is to educate the consuming public and
customers of various aspects of the products/service. In reality, advertisements
convey very little information about the product. Many times it makes false
representation about the quality, price, grade, composition, utility guaranteed,
performance etc. Consumers who buy the products on the faith of

Explain the role of business in consumer protection. &,
F aa
N
Role of Business i

Business enterprises should do the following towards protecting con@

1. Avoidance of Price Hike

Business enterprises should desist from hiking the price i 'ﬂ%\context of acute
shortage of goods /articles. QQ

o

2. Avoidance of Hoarding
Business enterprises should allow the business i?ow normally. It should not

indulge in hoarding and black marketing to aximum possible profit in the
short term at the cost of consumers. Q
3. Guarantees for Good Quality é)(,

Business enterprises should not K%false warranty for the products. It should
ensure supply of good quality. \\Q)

p N
4. Product Information %\‘
Business enterprises s isclose correct, complete and accurate information
about the product \(E?‘size, quality, quantity, substances, use, side effects,

precautions, wei hange, mode of application etc.

5. Truth in ad@\éﬁhg

Business n&’%ﬁ ises should not convey false, untrue, bogus information relating to
the pregs hrough the advertisements in media and thus mislead the consumers.
6. tion from the Hazard

ess enterprises should not market the product which is potentially hazardous

% d harmful. It should test the safety of the product before they are marketed. As

regards food items, business enterprises should withdraw spoiled and contaminated
food items.

7. Money Refund Guarantee

Where the product becomes defective, business enterprises should replace it with
new one or refund the purchase price. If the product causes injury or harm to
consumers, it should reimburse the expenditures done by the consumers concerned.
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8. Consumer Grievances

Where the business enterprises have customer care department, it should handle
the grievances’ of consumer immediately or within a definite time frame.

What are the needs for consumer protection?

Though consumer is said to be the king of entire business sphere, his interests are
virtually neglected.

There are three parties involved in the sphere of business transactions vi \bhe
Government, business and the consumers. Let us discuss what each part@s\;‘to do
B, \“

in this regard e
QS

1. Role of Business &

Business enterprises should do the following towards protec 'né-??\sumers.

1. Avoidance of Price Hike Q

Business enterprises should desist from hiking the@in the context of acute
shortage of goods /articles. Q\\

2. Avoidance of Hoarding \?‘

Business enterprises should allow the %s to flow normally. It should not
indulge in hoarding and black marketi earn maximum possible profit in the

short term at the cost of consumeri\(&

3. Guarantees for Good QualitK\Q)

N
Business enterprises shouk&q\\gt\ give false warranty for the products. It should
ensure supply of good q

4. Product Informati

Business enterpri gﬁ:)uld disclose correct, complete and accurate information
about the pr

5. Truth i a“&rtising

Busir&%&l\hferprises should not convey false advertisements in media and thus
mi h

(§ e consumers.
otection from the Hazard

Q&IE should test the safety of the product before they are marketed.
7. Money Refund Guarantee

Where the product becomes defective, business enterprises should replace it with
new one or refund the purchase price.

8. Consumer Grievances

Where the business enterprises have customer care department, it should handle
the grievances’ of consumer immediately or within a definite time frame.
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2. Role of Government

Since most of consumers including academically educated are illiterate about their
rights and hence passive.

Government should assure an active role in safeguarding the consumers.

Government both the central and the state have brought out a number of
legislations to protect the interest of consumers across the country. Other statues
have been listed out in the ‘Do you know’ segment of this lesson. Desp@be

existence of legal system to protect the consumers, consumers in Indi\Qéa:?_y still
illiterate and passive. \;\\‘;\\‘

ey’
Mere statue book will not address the problem. Law enforcemen orities should
see that penal clause is not mere paper jaws-they shoul ing the offenders

mercilessly. QQ\,
Ultimately it is the consumer who alone can pu@d to all their unethical trade

Business enterprises may break the co RJ Government may rest content with

3. Role of Consumers

practices.

mere enaction of laws and do little to ct consumers.

X

In this context consumers have be vigilant and organise themselves into a
movement for concerted ac@\{\\
N

)
Explain the role of cons@e‘rs in Consumer Protection..

Ultimately it is tb\e@sumer who alone can put an end to all their unethical trade

practices. @

Business.entéerprises may break the codes and Government may rest content with
mer ion of laws and do little to protect consumers.

vement for concerted action.

@ context consumers have to be vigilant and organise themselves into a

5.\?\ What are the objectives of Consumer Protection Act, 19867?

Following are the objectives of Consumer Protection act 1986

1. Protection of consumers against marketing of goods which are hazardous and
dangerous to life and property of consumers.

2. Providing correct and complete information about quality, quantity, purity, price and
standard of goods purchased by consumers.

3. Protecting consumers from unfair trade practices of traders.
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4. Empowering consumers to seek redressal against exploitation
Educating the consumer of their rights and duties

6. Ensuring better standard of living for consumers by providing them with quality
products at fair price.

7. Putting in place right mechanism like councils and other authorities to enable the
consumers to enforce their rights.

Write about five important consumer legislations.

1. The Prevention of Food Adulteration Act, 1954 checks the aduIteratmn\p%ood
articles and ensures purity of goods supplied and thus protects tl@&alth of
consumers.

2. Weights and Measures Act, 1976 protects the consumer ag 'n%%halpractlces of
%Eed as the Legal

underweight or under measurement. This Act has been re
Metrology Act, 2009. \'

3. The Trademark Act, 1999 prevents the use of fraudul@%) rks on the product.
Indian Standard Institution (Certification marks *Ac 1952 (Now ISl is known as
Bureau of Indian Standards) provides special to products fulfilling minimum
quality standards and thus ensures supply o ty products to consumers.

5. The Essential Commodities Act, 195 ects the consumers against artificial
shortages created by the sellers by &{r\id%g the goods and thus selling the goods at
high prices in black market in res essential commaodities.
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